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Disclaimer

This document contains forward-looking statements. Any forward-looking statement does not constitute forecasts as defined in European
regulation (EC) 809/2004. Forward-looking statements relate to expectations, beliefs, projections, future plans and strategies, anticipated events or
trends and similar expressions concerning matters that are not historical facts. The forward-looking statements are based on the Company’s
current beliefs, assumptions and expectations of its future performance, taking into account all information currently available. Forward-looking
information and statements are not guarantees of future performance and are subject to various risks and uncertainties, many of which are difficult
to predict and generally beyond the control of the Company. These risks and uncertainties include those discussed or identified under section 4 “Risk
Factors” of the Solocal Group’s reference document which was filed with the French financial markets authority (AMF) on 21t March 2019. Important
factors that could cause actual results to differ materially from the results anticipated in the forward-looking statements include, among other
things: the effects of competition; usage levels; the success of investments by the Group in France and abroad; the effects of the economic situation.

SoLocal Group, its affiliates, directors, advisors, employees and representatives expressly disclaim any liability whatsoever for such forward-looking
statements.

The forward-looking statements contained in this document apply only at the date of this document. Solocal Group does not undertake to update

any of these statements to take account of events or circumstances arising after the date of said document or to take account of the occurrence of
unexpected events.

The quarterly financial statements are not audited.

Due to rounding, numbers presented throughout this and other documents may not add up precisely to the total provided.
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Agenda

Introduction — Eric Boustouller
Products — Amaury Lelong

Tech platforms = Arnaud Defrenne
Financial highlights - olivier Regnard

Conclusion and Q&A
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Deep transformation towards the new Solocal

« 20 months after the launch of Solocal 2020 plan: the bulk of the transformation is behind us

- Deep transformation across the board with major key achievements

- Solocal repositioning on its market as a major Digital player at the local level, in omnichannel mode

- Revamped product offer into a simplified and subscription range of digital services for SMBs and

Large Accounts
- Ongoing media platforms upgrade
- Drastic reduction in the cost base-€100 M in 2019E and -€125-130 M in 2020 objective
- Stronger tech infrastructure and agile processes: move to Cloud, solid IT and tech platforms

- Renewed teams: 60% of top management renewed with strong expertise in the digital, sales and

management fields to build the new Solocal
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The new Solocal:100% Digital leader...

Ll

100% Digital
company...

Agile tech
company

End of Print
business in 2020

P.5

0

.. Uniquely
positioned...
One-stop shop for ~10% [ year
Digital Marketing
s Strong local
and Digital
market coverage

Advertising services

For SMBs and Large
Accounts

=

.. and strong cash

generation
>5% growth of recurring Visibility on
EBITDA in H1 2019 operating cash-
. flows
Strong growth of Digitall
EBITDA Subscription mode

Strong Digital EBITDA
margin
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.. firmly set on the path to growth

+ Return to growth: turning point achieved in 2019
- Digital order intake: +5% in Q3 2019

« Recurring EBITDA: +5% in H1 2019

+  Keeping up path to growth in Q4 2019 and beyond

« Positive demand for new digital services generating leads for customers inc. newly launched
Priority Ranking as well as Booster range of advertising products (cross-sell)

- Q4 2019 Digital order intake traction and productivity in line with strong end of quarter plan
(strikes may impact momentum)

- Digital order intake Q4 2019 growth objectives are unchanged: deliver stable order intake in 2019
vs. 2018, based on a stable environment

P6 solocal



Solocal Value
Proposition

Amaury Lelong,
Chief Product and
Media Officer
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New customers’ usage

and expectations |
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Dlglt.dl | solocdl o)
Services,

powered

through a to bIOOStI
unique | oca
‘nterface businesses

For SMBs and retail
networks
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2 examples...

Stéphane
32years old 45 years old
y J \ -

Owner of « Bike Up » Founder of « Azur Beauté »,
Motorcycle dealer’s parts and repair shop Network of 25 beauty shops

Villeurbanne (69) — near Lyon Southeast of France

CHALLENGES
H1 H2
Expand his business Sell dealer’s parts online Better manage online Develop customer loyalty

communication for all her shops

P solocal



Update key information about your repair shop...

My

sc solocal

% Add pictures

informations
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Cover photo Facebook

g
T
.
...

Change opening hours

0000 - - -

De 09:00 a 19:00 X

AJOUTER UN CRENEAU

lu Ma Me Je @ Sa Di

De 09:00 a 19:00 X

Annuler oK
12
13
14 00
15 05
16 10

Publish nhews
ull Orange F & 17:50 aw
< Nouvelle actu PUBLIER

ACTU MENU DU JOUR

BLACK

FRIDAY

-15% Surles vestes moto

Un nouveau cuir pendant les Black Friday ?

(=} AL
B LA LY il
Tableau de Avis Actualités Statistiques Menu

solocal



.. oF simultaneously for each and every one
of the beauty shops

Interface to push information for all beauty shops

solocal Azur Beauté Centralisé £ nicojourniac v (@)
manager
|
. vy _ S
informations ) )
Voir les points de vente
! + Créer un point de vente
T ¥ jltres avanceé: 1a20sur34 v < >
f
Die .
Dévoluy ‘. N
2 Guil ] Identifiant Nom Statut Derniére modification ¥ Actions
P J
N~ S i s 5 Store Locator > O 9
ny HLe 2 solocal Azur Beauté Centralisé  ~ £} ico journiac v @
J/ RO ‘manager
Turgers N Bﬁj’ggl )gf Présence Réseaux > 0 8
©  Points de vente > Utilisateurs > Tous les utilisateurs
Al Avis > M 7
ﬁ &) R  Store Locator >
+ Créer un utilisateur
Digne-les-Bains Q) Prospects > 0O 4 3 PrésenceRéseax >
A\ O 1a3sur3 v ¢ >
Publications > 0 5 7 Avis >
. (] Nom ~ Prénom ~ Email Réle Point De Vente Actions
Castellang Booster Réseaux > 0O 6 @  Prospects X
O - ] Martin Taline i i Tous o &
[ Publications >
Utilisateurs > e : % ®
] 34 O Dupond Nathalie de Point de vento AB Nice V4
Booster Réseaux
] Dburant sylvie jonnaire de Pointdevente  AB Cannes Vs
Lafourche Myriam i ire de Point de vente AB Antibes ’
Voir les utilisateurs.
] Dupond Nathalie i ire de Point de vente AB Nice 4
Créer
Durant Sylvie ionnaire de Pointdovento  AB Cannos rd
Importer =
Statut de l'import ] Lafourche Myriam i ire de Point de vento AB Antibes rd
0O Dupond Nathalio iro do Pointdevente  AB Nice rd
[ A Daliat cle vinn an

Managing and delegafing rights
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Real time update on your Solocal website...

https://www.bike-up.fr

solocal

S, 0445788945 Q@ Villeurbanne, France f v =0

“ Nos services  Rénovation moto  Entretien moto & scooter I'équipe  Accessoires & Boutique
=4
~

~ Vente-Rénovation - Accessoires

FRIDAERH -

- -1 5% sur les vestes n

\C*F'A BOUTIQUE

Rénovation, réparation moto et scooter a Villeurbanne. Spécialiste des motos
et 2 roues vintages autour de Lyon et sa périphérie.

Derniéres rénovations

{% sur les vestes moto

Rénovation, réparation moto et scooter a
Villeurhanne Snécialiste des motos
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.. as well as on the local pages of the 25 beauty shops

My
informations

P.15

ff
[

G}jgstre
Vi

Crissolo
o
A
\Bagglgw&ne

& Allos
o

i

Azur
Beaute

Q. Aix-les-bains

CENTRE COMMERCIAL

Azur Beauté Centre Commercial
Aix-les-Bains

17 avenue de la république, 73000 Chambéry
Fermé - Ouvre demain 3 11h30

%, 0479544175

Azur Beauté Centre Commercial
Chambéry

17 avenue de la république, 73000 Chambéry
Quvert jusqu‘a 19h30

R, 0479544175

Azur Beauté Centre Commercial
Aix-les-Bains

Notre concept Nossoins Nossalons PrendreRDV  Nous contacter

messven
)

Alegeon :ham

‘% teMans :

FRANCEowr
ﬁuem. g "

U"ﬁ (l!uuo‘h"nd w :

périgueu
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. My :
informations

24
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Both will be happy
to realise that
managing fresh
contentis a SEO
booster

Rue Barap,

Garage Moto
a proximité de Villeurbanne

@ R. RECCHIA-Motos .7
RT 69
[ ]
Route de Genag @ Bike Up
MONTCHAT < = &
3 029
Ouvert actuellement Les mieux notés PLUS DE FILTRE

Bike Up
3,9 %%k %k K %k (55)

Concessionnaire de motos - 249 Ro...
Ouvert: Ouvre a 09:15 (mar.)

RT 69 =)
4,8 %k % % % (30) .
Concessionnaire de scooters - 38 PI... arket

Fermé - Ouvre a 09:00 (mar.)

Autres adresses
O https://www.pagesjaunes.fr > annuaire

Garage moto a Villeurbanne - PagesJaunes

Garage moto a Villeurbanne (69) : trouver les
numeéros de téléphone et adresses des
professionnels de votre département ou de votre
ville ...

https://www.pagesjaunes.fr > pros

Bike Up | Votre garage motos scooter &
Villeurbanne | PagesJaunes

Rt 69 a Villeurbanne Vente, réparation de motos , de
scooters : adresse, photos, retrouvez les...

5,0 % ’ - nounou1981

= https://www.bikeup.fr

Bike Up | Votre garage motos scooter a
Villeurbanne

Bike Up, votre garage moto scooter
a Villeurbanne.. Rénovation ,

entretien, neuf et occasion.
REDV atelier en lign. Boutgie
aaccessoires et piéces...
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%0000 GS =

% 929,

Favoris

WebSit.e
productline

v

|

Vi
| the we

B.ke up : ires moto
Vente Restoration - Accessoire

8 bd
8

Jean Jaures, 69100
Villeurbanne

1 S = 6

6 Messages Mon compte
Jité Actualités
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all Orange >

12:04
AA

Q & salon beaute pjge ©
<«

salon begyte Nice Q

Ouvert actuellement Les Mieux notgg PLUS pg FILTRES

i b Bra
Instityt Beaute d'Ange NewBeaute Institut ¥
Les Soins ge France ¥ - Njce Centre/Noyq
| Azur Beaute
| [ 28] MY )
o

Sainr-Jean~Cap~Ferrat
Azur Beayte
Annonce . 5,0

© B
Instityt de begy

té -2 Rye Paragijs PLANNING APPELER
Ouvert Ferme a19:00

Azyr Beauts @ %,

4,3 (1 05)

Instityt g beaytg . 2 Rue Paragig PLANNING APPELER

Ouvert Ferme 3 19:00
New Beaute Instityt - Nice Centre/Nord

(77) L 8
Instity¢ de beauts . 9 Bou/evard Joseph Garn,

Uvert Ferme 3 19:00

* APPELER
Inetiy, * Rag, ta A LaTo P

O m 5
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informations
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Bike Up )
Vente, Réparation De Motos, De Scooters
55 (2 avis) Ouvre dans 35 min
Présentation Avis
|—{> Aller
@ 20 Grande Rue 92310 SEVRES al2km

Voir toutes les coordonnées v/

Que pensez-vous de ce professionnel ? '

AAKAL

i Déposer un avis

2 14:25 o -
Q @ bike up sevres

Bike-Up

4,7 4 (48)

Atelier de réparation pour motos a Sévres, France
Fermé

APERGU AVIS

© © ® O

APPELER ITINERAIRE PARTAGER ENREGISTR...

Q

° 20 Grande Rue, 92310 Sévres =5 - MaWiacture
viusée nationaux

(© Fermé - Ouvrea15:00 v

Bike-Up

TOomMTOM'

Bike-Up [b

Sports et loisirs

X4 Nous contacter (~)

@ 437 personnes aiment ¢a

J'aime

Accueil Apropos Avis Photos Vidéos P

A propos ¢ Suggérer des modifications
@ http://bike-up33.jimdo.com/

® Envoyer un message

h 2 @ ® =
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Manage reviews in seconds

solocal

On a single app Answer all reviews Request more reviews

| b 0
reviews ‘ a 0 am)
' Orange F = 1538 T \J Lo =1 solocal & wmerssv remaon .
Azur Beauté h O
Mes avis = & AzurBe 5
Angelique06 /5 Movee Mes deman

Mes avis (15) 3 8
APERCU i : W S ’ 2
Publié le 2018-04-30 au sujet de l'activité «instituts [=— 1
& C—j 4+ Demander un nouvel avie A
’ ' 6 avis ge begutcs 6 avis publiés (sur 50 demandes)

Expérience prouvée du 2018-04-30

SteevePrizzi
8 nov, 2019

cadre tr Ravie e Adrazze mail Dote Etoblssoment ot Motosion
Rapide et efficace & prix raisonnable je recon
Lydie I'esthéticienne a sauvé ma peau! Grace e ! »
| &) Garage Le Bronier Visite er aux huiles essentielles et son savoir faire 4 - C— Aol tosmatrosar. [
| v indéniable i
| /A réponou 1) earracer Ja R — ) patrick. zaiaie faitros Bor... 8
|
| % ici 1+ o 1
Répons Est_héuaenne douce et pro o ) ot e m
9 A l'ecoute et de bon conseil Al 2 os sBar—
P.h. Darthoux ilyasr Déco lumineuse ETABLSSEMENTS
29 oct. 2019 MERGI| . ot tsmonesser. G0
g Un peu cher... Mais le bien étre a EktMorima. '
sérieux et trés professionnels!! un prix Mamma Primi
patricklogrand@®..  zifafe  lesmatresfor. [\
Ober Mamma =
o Garage Le Bronier . Carole |
1 £ x Mammanita a
@ s Qualité de la prestation ldoulon@prail.  zjaM  tosMarosear. [
, mirasou (1) asracen South Mamma 6
Propreté
Taa
France «  Accueil/conseil
cliente, .
Rebecca Solocal prcpie, Cadre/ambiance
17 oct. 2019 prestatic  Rapport qualité/prix
A essay <
vraiment pas appreécié le personnel S .
T S < Le propriétaire a répondu le 2018-04-30
gy ks < il ooe Merci Angélique pour votre
Tableau de Avis Actualités  Statistiques  Menu sympathique avis.
bord
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Centralise all customers’ requests

solocal

Instant messaging Quotation Appointments
|
' b all Orange F = 17:01 o7 ail = 1AM ¥ o0 -
| | © Licpouillon Demander un devis % : Rendez-vous Fittror
Messuges
eudi 4 juiliet
My ) I & Juiliet 2012 zz
Etes-vous ouvert ce soir ? Semaine 30
requests o Lila Douillor lun.  Mar,  Mer.  Jow  Van,  Sam Dim
20h30, sic'e:
Bien s0r Monsieur |
Votre demande concerne : B 23 24 25 26 27 28
Qg0 k-
My o Richard Lar  \erci de me réserver une O Réparation de moto
bookings Mercipourv  table pour 3 personnes 07:0¢
® Entretien de moto .
4 JacquesBe 00

Aujourd’hui

[al:
Mous somme

Entretien demandé :
Eonjour Lo . o
Révision compléte
¥

4
. [__jcead |
Freins .
Pneus o

o Lila Douillor

20h30, si c'at B._j_njr_u,lr' Monsigur ! Vidange
180
Les travaux de la terrasse
) i ?
s José Damic sont-ils termings ¥
Etas-vous ou

O OOO0O0

partie cycle

Tesbslestiud Bwis ] 13:00
e bord (*' -\\
Votre message -;ﬂ 1'- .
WV, m g & = e ! ! W !

A proximité Actualités Messages Mon compte
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Presence
management
productline

J PAGESJAUNES ilya2mn
BikeUp

Votre moto est préte. L’ateljer ferme a 19h

|

a |
09:41 e

Mardi 12 septembre §3

TomTom

solocal
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Win hew customers

{‘ solocal

SEA campaigns
|
| il Orange F & 12:04 om)
! AA Q @ salon beaute nice (69)

Q CARTE

I & salon beaute nice
Annonce . www.azur-beaute.fr

Azur Beauté

Vos salons beauté sur la cote d’azur. Esthétique, soins,
massage, cabine de bronzage. Le parfait salon bien étre
pour prendre soin de votre corps

Prendre RDV en ligne

Ouvert actuellement Les mieux notés  PLUS DE FILTRES

g nstiiEBeaute d'Angeo New'Beaute Institut & "z

My Q Les Soins de France ¥ - Nice Centre/Nord
o . \ z
advertising ..;%zur Beauté
= ) Saint-Jean-Cap-Ferrat
Azur Beauté
Annonce - 50 (6) m “

Institut de beauté - 2 Rue Paradis PLANNING ~APPELER
Ouvert - Ferme a 19:00

Azur Beauté

43 (105) & .
Institut de beauté - 2 Rue Paradis PLANNING APPELER
Duvert - Ferme a 19:00

v'Beaute Institut - Nice Centre/Nord

P.22

Targeted display campaigns  Social media campaigns

Azur Beauté

¥ Sponsorisée + §

Découvrez nos nouvelles séances solaire
http://azur-beaute.fr/solaire

BLACK
FRIDAY

-15% Ssurles vestes moto

Azur
Beauté

Vos salons

sur la c%

Azur Beauté - Cote d'Azur

il Séance solaire 20 € L‘
PRENDRE RDV
. AW O©0s 111 commentaires 52 partages

" P P @ @ =
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Manage all marketing channels

P.23

solocal

all Orange F & 17:40 o)
< Statistiques détaillées
MOIS

Vues de la page

o N & O

11/11 25/11

C'est le nombre de fois ol la page a été vue par
des personnes connectées et non connectées.

Interactions avec la publication

EE W B E‘ﬁﬁ cee

Tableau de Avis Actualités Statistiques Menu
bord

all Orange F & 17:41 o)
< Statistiques détaillées
MOIS

GARAGE LE BRONIER

Nombre d'affichages de votre
établissement

En novembre 2019

30
25
20

1711 6/11 11/11 16/11 21/11 26/11

Ce graphique vous indique le nombre de fois ou
vos informations ont été affichées.

Obtenir plus de visites

EE W B E‘ﬁﬁ cee

Tableau de Avis Actualités Statistiques Menu
bord
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s N

I

Advertising P
productline |

A} Orange F 4G 16:20

an
Qg garage moto villeurbanne
' = Google €

Annonce . Www.bikeup fr

Il

Bike Up | votr

€ garage mot
Villcurbqnno

4 I Rendez-

OS scooter ¢
" Vous en ligne | BIKEUP fr
e Tarifs Web - Jusqu'a 40% de Remise. Devis en
Ligne Immédiat et Gratuit !

Révision Vidange

Plaquette & Disque Freins

Garage Moto

proximité de Villeurbanne

@) R. RECCHIA-Motos %
RT 69

Q Bike Up

MONTCHAT

« y—8

D29

it actuellement Les mieux notés PLUS DE FILTRE

L

solocal
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Overall, an ecosystem of digital services meeting customers’ needs

Engage

Booking

Interact

E-reputation

Get found

Information
updates

P.25

)

Website
creation

= golocal

— Get nhew clients

SEA Fo\
A xye A
Search Social Display
advertising advertising  advertising

— Beremembered ————

Optimise

Dashboards
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1- A unique industrial capacity supported by state-of-the-art digital

platform
CONTENT WEBSITES ADVERTISING NETWORKS

EEE

EEE 4 Ad

“ campaigns

e S

I N
5m French businesses >60 K websites >20,000 advertising >260 K local pages
referenced . monitored daily campaigns [ month managed for 330
>150k content daily >200 websites > Unique local DMP network brands

updates

delivered [ week

bidding for local
advertising

P.27
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2 - Network effect over Solocal’s rich and exclusive contents for 5 million

local businesses

Proprietary
media

&z LocalPartner

@ 4"04&)

N

m<ppy

Proprietary
websites

P.28

I

\ 1 Quant
> Bing

n Strategic

R partners
N 7

¢ M O

IQQ\)?O ¢

, amazon

all

Ky

* o Lo

|

o]

L

g &) LocalAds

: g Premium

7 @

pa rthers
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3 — Content quality + exclusive partnerships =uneq

search engines

J

uivalent visibility on

CUIR LE PERRREUX $ Q

Resn.r'st_ po.r CJI'-? LE PERREUX
aphe CUIR LE DERRATUX

Votre fabricant francais de cuir et de peaux 3 Parreux-sur-Mame

o jwebSIte

an oulr.

Lz Grange Aux Cuirs Le Perreux sur Marne - Fourrures ..

ereux sur Mame ~

WW.pRgegaunes

Foumses

Nota : 4

Perraux 5. oulr; pasy FOUrTNGs - noraings, avis

Www.pegesana.cam ) fourr

sk s Nole -4

. Permoux s Ma

Nos services — La Grange sux Cuirs

P.29

La Grange Aux Cuirs

Sdw Vet Mirkrwers  Esregater

ST kA kANE

Adrecce : 20 fwand
Horaireg - Quvert F

Telephone (014871 103

Sugaéner un

Questions et réponsas

Avis des internautes

4/5  1rageen

'wer une questcn

J

&) Envayer cur votrs t8léphcne

Avis Lonres un svis

Eavcyw

Apater Loe phcto

Recherches associées Tactre

N m_u'—.—

cuir le perreux W Q

Tout Images Vidéos Cartes Actualités Shopping

Mes enregistrements B‘iﬁé[elmade maci ores u It

. . . .

Votre fabricant francais demhs‘{’ eUK-5Ur ...
https:/fwww.lagrangeauxcuirs.co
La Grange aux Cuirs, votre magasin et fabricant frangais de vétements en cuir, peaus, et fourrures,
et situé & Perreux-sur-Mame, dans le département du Val-de-Mame. Depuis 1969, le magasin
fabrique, retouche, transforme, nettoie et vend tous les types de vétements en cuir et peau,
fourrures et accessoires.
. 20, AV Ledni-Rollin, 94170 Le Perreux sur Mame - 01 48 71 10 38

Hinéraire - Détails - drdkok 1 avis PagesJaunes

00 acheter du cﬁﬁq Sglgm!wes adresses
https-/{fwww_pagesja air fouir =

Cuir au Perreun sur Marne (94) : trouver les numéros de téléphone et adresses des professionnels
de votre département ou de votre ville dans Fannuaire PagesJaunes

La Grange Aux Cuirs Le Perreux sur Marne - Fourrures ...
https.//www._pagesjaunes.fr/pros/00097912 -

Jaime bien ce magasin ol vous pouvez trouver des vestes et des blousons en cuir de trés bonne
gualité. |y a aussi des jupes et pantalons en cuir.

4(5 sk Lieu : 20 av Ledru Rollin, LE PERREUX SUR MA.

La Grange Aux Cuirs - V&tements cuir et peau, 20 av Ledru ...

https:/ffr.mappy.com/poi/5beadb4al351d130e655df60 -
Découvrez La Grange Aux Cuirs (20 av Ledru Rollin, 94170 Le Perreux-sur-marne) avec toutes les
photos du quartier, le plan daccés, les avis et les infos pratiques : horaires, ...

Ou acheter un vétement cuir au Perreux sur Marne trouver ...
https:/fwww_pagesjaunes.fr/annuaire/le-perreux-sur-marne-94,/vetement-cuir -
Vétements cuir au Perreux sur Marne (94)  trouver les numéros de téléphone et adresses des
professionnels de votre départernent ou de votre ville dans l'annuaire PagesJaunes

J

e ]

T 2018 HERE
=

La Grange Aux Cuirs
Itinéraire Site Web

Adresse: 20, AV Ledru-Rollin, 34170 Le Perreux sur Marne

Téléphone: 01 48 7110 38

Suggérer une medification

Ouvert ven. 09:30 3 12:30,15:0.. w
Avis des utilisateurs ik
i s aunes |

*ddedk s Boct 2011
Jaime bien ce Magasin ol Vous PoUVeZ trouver des vestes et des
blousons en cuir de trés bonne gualité. ||y a aussi des jupes et

Fabrication et vente de vétements en cHir a Perreux-sur-Marne

https:.f}'www_lagrangeauxcuirwgbs‘ te
La Grange aux Cuirs, magasin sitlizWe] A l 'département du Val-de-Mame
(94), a 100 m du RER, vous accueille dans son magasin pour vous proposer la fabrication de

vBtarnants ot danneconiras an el nesow st fnoen s

pantalons en cuir. Avis complet

Photos 2 photos

Profils sociaux

n Facebook
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4 - Our algorithm-managed advertising campaigns generate
additional, cost-optimised traffic for our clients

Diversification and algorithm effect on CPA (Cost Per Acquisition)
Evolution in 2019 (Base 100)

\ 67

Févr-19  Mars-19  Avril-19 Mai-19 Juin-19 Juil-19 AoUt-19  Sept-19  Oct-19 Nov-19

100

P.30
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We therefore generate massive, incremental leads for our clients at
highly efficient costs

o)
A\axXh

o

o

P.31

Proprietary Media

Full content and
ranking control

U mappy @ $LocalPartner

Premium Partners

Major content control

& occasional ranking
control

being Y/ Qown

Stategic Partners

Targeted content
control & additional

traffic acquisition
) (£ amazon

* Customers vs. prospects
** Customers + prospects

" &) LocalAds

#incrtlleads #incrtlleads Average cost

[year [ pro* [ year

+128

+43

+317

perlead**
0.06€ Q

=
0.04€ st

EH
0.23€

solocal



Overall, unique competitive advantages in the digital services market
for local businesse

: P
n Go g|e ‘j}“&[';ﬁ heinea I.'N Ke._.o WiX com m nnnnnn
N MesD Selogers "
| G & E) oo @ geolia SXHUBSIDE ge
- s BooKing.com . local 0SCARD
Online PRESENCE S

Fullweb content updating
DIY websites

O X[
X (O|X

Turnkey websites

LEADS Ads

Competitive cost per lead
Fullweb acquisition

Transactional modules
Booking, quotations, chat

X
X
©
©
X

X X (©X|X

X
O, X
& X
X

X

Local roll-out at scale

O X O
XX © [XX
XXl ©

X&) X
X Xl X

360 customer platform
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.. in a market offering substantial opportunities

Share of Internet expenses
in total advertising spend in 2019 (in €bn)

28.4
910

France Netherlands China UK

Sources : Zenith - Advertising Expenditure Forecasts September 2019, SRI Oliver Wyman — Bilan S12019, FEVAD
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+20%

SOCIAL

+13%

DISPLAY

+21%

PROGRAMMATIC

H12018/2019 growth
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Achievements

2019

A simplified offer of digital

services delivered through a

single application

solocal



We have reviewed both entry & intermediate levels in our product
range ...

Pole Posit
CvIP
ts-Clés G
Moﬂtf;;clﬂt;.‘.sfilvcr B ‘J,.,.I: ;.7; r Perllége
SIMPLIFIED é’ Premium
S Essentiel
=
(2
<
| — ceocrAPHY >
~ Gocd EA' n
u YAHOO! @ \ I m Q
« FULL WEB » 2
118 0008 ﬂf:tt: w' g f @
R UMMG
12-month subscription,
SUBSCRIPTION MODE automatic renewal ?

e solocal



.. laying the basis for a fully simplified offer

P.36

Advertising

Essentiel

From
€70 exc- vat/month

Delivered in

From
€29 exc.vat/month

From
€ 67 exc. vat/month

Premium

From

€169 exc. vat /month

From
€ 49 exc.vat/month

From
€90 exc. vat/month

Privilege

From

€355 exc.vat/month

Change in 2020

solocal



With positive first results on SMB segment

Migration rate’ Telesales Development rate? Field sales Development rate?

+25% + 5%

>80%

—
—{ — Beingtop ranked means —
—] PagesJaunes accounts for 30% — more leads calling, It brings me customers, =
—| of requests for quotes and 18% - hence more work. prospects and more |—
— of signed quotes. \. visibility. S
BSPI Réhovation Guillon Pére et Fils <
(Restoration) (Levelling and sanitation) sudelec
(Electrical equipment)
I subscribed to the Priority Ranking offer to e —
have an online presenceon high-traffic . E We wanted to be top ranked, as we have a
websites and social networks, and for the — —1 Iot of competitors. With Solocal we have a
centralised dashboard via the app. ) L relationship based on trust.
\.
CTA
Luminex Provence

(Vehicle inspection)

(Electricity, heating)

1% of new Presence and Priority Ranking order intake by sales reps, vs. total new and equivalent historic range sold by sales reps

P.37

2 Increase in Telesales or Filed customers spend when buying the new Presence and Priority Ranking offer, vs. previous budget on equivalent historic range SO I ocq I



Overall an ecosystem of digital services accessible through

d unique app

P.38

clients

\%
reviews

[
Y

requests

My
bookings

My @

advertising
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.. selling 3 major product lines, covering 2 key promises for SMBs and
retail networks

Full web interaction Full web lead
0 and content management generation 0

-

«

SMB’S

84%

Large accounts &

networks A A
@ PRESENCE & ADVERTISING
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2020

roadmap

The Solocal platform, allows local
businesses and service providers to build
a long-lasting customer relationship with
their clients, giving them the opportunity
to take an important local share of voice

solocal



Our vision: To become the one-stop-shop for local businesses
and consumers

Introducing the Solocal Platform

Reciprocal needs

Manage digital presence Discover local businesses

Manage e-reputation Post reviews

Develop the business Find relevant pros
through targeted ads

30
Connect with quality Request for a quote "‘

prospects

businesses el Attract clients in store Make an appointment consumers

Solocal Create customer loyalty Get personalized offers
Manager

Manage admin tasks Get personc'xlized Q
experience ‘3
@ Find financing

Marketplace

B2B services

P41 solocal



] Integrate new added value features to enhance more interactions

Engage —— Get new clients
U U oy
—_——r— SEA A
= [ = A=) g A
Booking Click & Online '- Search Social Display
Collect payment = solocal advertising advertising  advertising
o
Interact ALY deegenie —— Beremembered ——
N -
T u
i L = e
E-reputation Quotation  Chat Client SMS/Emaiils
database  campaigns
Be found Optimise
m=
= ® [
Information Website Dashboards
broadcast creation
P.42
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2] Website products will be first to benefit from those new client solutions,
on top of a new DIY offer

2019 2020
r _— — ] _— II
. !
Crm ||
I +
: |
I
o | CRM I
o +
E 19 L- n —_— — —
.2 :E lllll — E
5 g o I I o) =) o
C o C hy—1
[} O [0 =
@ I :":":": I & = =
Ll " Ll
| |
WEBSITES - Developed . SITES . WEBSITES
I Dot Yourself I Developed
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F] New client solutions will also feed our entry level and enable
a freemium strategy to boost acquisition of new clients

PRESENCE 2019 PRESENCE 2020
9 lllll I E = F S O Em h q
CRM &
I loyalty
i m Photo book
Ei-s : 70} Mini website +
v I I*_:'] Online = Domain name
Presence *| —© schedule
Full WEB | Reviow @) New services
U mappy ’b - requests
—ve * 1 e~ Diffusion L. Instant +
Presence mb ' NG Messagin
PJ&pqrtners @ on“ne - FUIIWEB s 2w w —gl g— ——————— ﬁ
reputation Online (o Landing
+ @ reputation ' page
News .y meppy > || (7)) Landing page +
e ||
R [ ] +
Presence
PJ & partners
T T Ty .
€29 €49 d— €0 €10-20 , €40-60 >60
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Tech Platforms

Arnaud Defrenne, CTO

solocal



Key technology highlights

0

Key
tech figures

@

Pages Jaunes
platform

P.46

©

©

Solocal Solocal advertising
platform technologies
Solocal .
Conclusion
Manager

solocal




Solocal technology key figures

An agile team
250 100% New
R&D developers Agile - Startup mode management

Investment focused on technology

€2Im Key partner
H12019 Capex Microsoft Azure &) Google Cloud

Cloud at the core

1big Big Data data lake with IA
50k campaigns, 100k leads/month
2.4 bn visits/year, 14.4 bn impressions/year, 320m messages/day

Standardised 100%
devops tools GDPR compliant
Auto scale Real time

with Kubernetes bidding (120 ms)

P.47
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Our vision: one-stop shop for pros and consumers

Solocal Platform

Reciprocal needs

Manage digital presence Discover local businesses

Manage e-reputation Post reviews

Develop the business Find relevant pros
through targeted ads

30
Connect with quality Request for a quote "‘

prospects

businesses el Attract clients in store Make an appointment consumers

Solocal Create customer loyalty Get personalized offers
Manager

Manage admin tasks CGet personalized

@ experience
Find financing

of
B2B services

P48 solocal



Solocal as a Platform

solocal....

Solocall a U . .
Manager
9.
2

- core marketing solocal
== | services market place ’
mappy & l, Bin 4
Presence CRM g
Exclusive partners
Sites Payment — AP o—00 ® o
+ 4.8M smBs N o~ 2 + 56M

advertising c ‘ consumers
booking Privilege partners

E-commerce

A platform focused on advertising and presence, our future is e-commerce

P49 solocal



Solocal unrivaled advertising technologies enable micro-
campaigns at scale to generate cost effective leads

Solocal Programmatic AdServer brings “clients on demand”| Mo Number ofeads genereted
e e the 1t 30 e 75 D11 k vion ] 2,2|(v2%
Targets users locally on any media, 4.5m mobile profile, ultra-local data 3 ke ' 8 Comrreaee
audience reach estimations at scale via Pages Jaunes and Mappy 5 891 - 09 276 <

-'@7 29 Al
Solocal Keyword System lowers lead cost m o Novsoersiscrpion
Unique IA Realtime bidding Continuously optimize campaigns I
algorithms for sponsored links to maximize ROI
Solocal Marketing Tech:
Unique local database filter for email and SMS campaigns Updlate your campaign
Our Client can adjust leads [ budgets ondemand =
OnePerf platform for Solocal Media: | 280t
a Decision engine optimizing adspace ROI
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“Bridge platform™ make the bridge between mother company
and points of sale

Dashboard - Store Locator

Statistics from 11/09/2019 to 12/08/2019 - comparison from 10/10/2019 to 11/08/2019

Number of visits generated

34 k Visits during the last 30 days ¥ 7%

@ Current period visi

Most searched keywords on Google

Keywords Number of clicks
01. gan assurance 287
gan 245
ass e gan 38
4. gan lannion 36
05 gan 34
06. gan monaco 33
7. gan bayonne 32
08. gan
09. gan draguignan 26
g suran Y

P.51

Number of leads generated
@11 k viox 2,2kv2?;
Calling intentions Contact requests

@ 891 v o 276 v
Contact information requests @ Itinerary requests

Evolution of the number of contacts generated

Bridge enable to manage
mass update of thousand
POSs across large
networks

With Bridge SEO Optimized
mini-sites are generated
for each POS

Each POS can access
to all Solocal products
and run its own digital

campaigns

Dashboards and analytics
are available
at the network, the region
and the local level

solocal



PagesJaunes platform connects internet users to professionals
Today focused on search, tomorrow on interactions

P.52

Search

_|_

Booking

Quotations Chat

eCommerce

Multi-channel
communication
Chat/Email/Sms

Content
Crawler

Az,

|A content
Mmoderation

New sedrch
engine

Payment

om-] B a Y ma rket pIGCe

Loyalty Program

solocal



Solocal Manager: Our journey to one platform

Booking Presence Advertising and Drive to store POS management

Booking Presence AP Site builder Ke'yw'ord Programatic Mo|! Tex’g bridge Reportu_'\g
platform bidding adserver campaigns campaigns network management analytic

From fragmented applications to one unified platform

‘ Data
Analytics

2020 ONE SOLOCAL MANAGER ‘

. . . Store B : |
Presence Booking ||Advertising locator -
a
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Agile tech platforms to support growth

P.54

Solocal invests in R&D with agile teams in startup mode to build a powerful digital services platform
dedicated to SMBs and networks

Solocal owns unique technologies to provide digital marketing and advertising services at scale,
all available through Solocal Manager, a powerful and unique front end app

Solocal Artificial Intelligence algorithms enable micro decisions for micro campaigns building
on massive local data

Pages Jaunes media connects internet users to SMBs with a new search experience coming in 2020,
faster, more relevant, map oriented with marketplace and e-commerce opportunities down the
road

Leveraging our current technologies and adding single sign on and micro services architecture
we build one platform with all B2B features in a one stop shop

solocal



Financial Outlook

Olivier Regnard, CFO
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Solocal 2020: a two-fold transformation
Print discontinuation and subscription mode willimpact 2020 KPIs

In million euros H12019
« Solocal business is a fixed cost business . Digital revenues 268
. Print
- Direct costs represent 20%-25% of the revenue rint feventies 3
Total revenues 304
- Indirect costs (personnel costs, SG&A) have always |
oo Net recurring external expenses (83)
been shared between the two core activities
Print & DigitCﬂ «  Recurring personnel expenses (140)
. . Recurring EBITDA 81
« Aslong as the print business represented a
significant portion of the business, indirect costs 100
were allocated to both business according to 80

allocation key as illustrated in our former 60

communications 40

* As announced early 2019, the last edition of printed 20
directories will occur in 2020 -

H12018 H12019

W Digital Recurring EBITDA Print Recurring EBITDA IFRS 16 impact
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A deep transformation has enabled a strong growth in Digital Ebitda
A contributive vision of the Print business

«  The print business will be formally discontinued from an accounting perspective in 2020.
- The marginal profit of the Print business will disappear; while

- All indirect costs will remain and will be mechanically allocated to the Digital business.

« Alltransformation implemented over the last two years aimed to develop the digital business and to avoid
a «cliff effect» enabling to drive a strong growth in the Digital Ebitda business of up to 30% of revenue

Recurring Ebitda breakdown Recurring Digital Ebitda margin

/ o

20%
13%

2017! 2018 2019 2020 2017! 2018! 2019 2020

W Digital EBITDA Print EBITDA M Digital EBITDA margin - incl Print indirect costs

P57 1 Before IFRS 16 SOIOCGI



Transition to a subscription model: a virtuous circle
From order intake to revenues

- The Subscription model is absolutely key for the new Solocal as it should enable
- Toreduce churn

- To increase sales bandwidth, to do upsell, cross-sell and acquire new customers

+ Historically order intake was used as an alternative KPI since it was a proxy for revenues illustrating the sales
dynamics. It was converted into revenues for 2/3, during the first 12 months

« The subscription model will make order intake meaningless as 2020 moves forward

= Revenues will become the key indicator

Q1 Q2 Q3 Q4
M7 - Order intake M11 - Beginning
of service

N

2019 |

—
-
vV

1 ¢ Order intake not

l comparable — but same
revenue generation

2020 : ] S

MT11 - Order intake &
beginning of service
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A secured and stronger liquidity

Due to significant restructuring cash-outs, liquidity headroom was limited

Whilst 2019 has been secured, a delayed asset disposal and a larger working capital requirement reduced
these margins from November onwards

= Implementation of a combination of tools as announced on November 28" to secure 2020 liquidity and
ease d refinancing process being considered in 2020

Working capital ga Customers payment terms rationalisation among others
g capitaigap pay g

RCF increase by €10m Additional €10m to reach €50m RCF now

Asset financing to be increased €44m of capex per year - €7m of unused committed line so far —
up to €10m+ Complementary lines being investigated

58m shares potentially issued and underwritten by Kepler
Amount drawn depending on the stock price
€16m already drawn (32m shares) on 5t December 2019
Solocal in a position to put on hold / cancel this equity line at any time

Equity line

P50 solocal



The new Solocal: a strong sustainable cash flow from 2021

In million euros FY 2018' H120192 2021
Recurring EBITDA 171 81

* Non monetary EBITDA 10 6

. Change in WCR (1) (19) 2 Consistent with commercia

© Capex (44) (2]) Continued investments in tech
Recurring operating cash flow 124 47

» Non recurring (incl. AWCR) (68) (46) A No more restructuring costs

* Financial expenses (32) (20) N Refinancing considered in 2020

- Corporate income tax paid (16) 4 7 Consistent with SLnew profile
FCF from continued activities 8 (15)

- Others (of which leases) (13) (8) IFRS16 impactin 2019
Net cash variation (a) (23)

1 Bef IFRS 16
p.60 , s Solocal



Conclusion

Eric Boustouller, CEO
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Solocal: the top French Digital player on the global market

. SCHIBSTED
& 4 MEDIA GROUP

tripadvisor o 'A‘d?;iinta
8x
velps s
GoDaddy golocal *-*
17X
: united
axel springer— internet
12x
8x
@ weg(orama WI é.COm IOOOmerCIS
9x

P.62 Note: 2020E EBITDA multiple as of 9t December 2019 indicated below each logo SO I OCG I



The new Solocal: a100% Digital player with solid margins

14.1x

P.63

EV [ EBITDA 2020¢

1

4.7x

solocal
Revenues CAGR! Growth
EBITDA margin? ~30%

8.1x
Us digital EU digital
trr yelp'}: et [E] schissTeD

%Gonu ddy  WiXcom axel springer— Adevinta

+1N% +7%

22% 24 %

Note: EBITDA multiple (median 2020E) as of 9t December 2019

1. 2021E vs. 2019E
2.2019E

solocal



.. and key competitive advantages for profitable growth

An innovative and
competitive range of
digital services

A solid and agile
technology

Proprietary media
generating cost-efficient
qualitative leads

A unique and optimised local sales coverage

P.64

solocal



Q& A
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